
Instructional Design for
M4U1 Reading Advertisements
Teaching contents: M4U1 Reading

Teaching aids: computer, overhead projector

Learning objectives

By the end of the class, students will be able to:

(1)  tell your partners the definition, types, differences, language features of ads 

(2)  apply the knowledge and reading strategy to reading, judging and designing ads
(3)  list positive and negative effects of ads, especially CAs 

Teaching procedure

1. Leading in by watching video of advertisements

2. Reading the line
  （1）Reading strategy

  （2）The definition & types of ads
   (3)  The differences between CAs & PSAs

   (4)  The reasons we follow the advice in PSAs

3. Reading between the line

  （1）fight

  （2）the very freshest food
 4. Reading beyond the line

  （1）benefits

  （2）creation
   (3)  Is it a perfect sample of writing?
5. Homework
   Try to write an expository writing about commercial advertisements.
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Teaching procedure

Step 1. Leading in by watching video of advertisements 
iphone5

Good morning, class. I feel greatly honored to spend this period of time with you. I hope we’ll have a good time. Now let’s watch a video and tell what it is meant for/what it is trying to sell? （Show the video of iphone5）
T:  What is it meant for? What is it trying to sell?
Ss: It is meant for selling iphone5. It is trying to sell iphone5.
T: Yeah, it is trying to sell iphone5. It is advertising iphone5. It is an advertisement. Today we are going to read a passage about advertisements. By the end of this class, you’ll be able to tell your partners the definition, types, differences, language features of advertisements; you’ll also be able to apply the knowledge mentioned above and strategy of reading expository writing to reading, judging and designing ads; you will be able to list positive and negative effects of advertisements, especially commercials advertisements. 
Step 2. Reading the line

  （1）Reading strategy

  （2）The definition & types of ads
   (3) The differences between CAs & PSAs

   (4) The reasons why we follow the advice in the PSAs

T:  The passage we’ll read is to introduce us advertisements. Advertisements belong to expository writing.  So we should know expository writing. What’s expository writing? 
Ss: Expository writing is meant to introduce you to basic information on a topic.
T: Since it is meant to introduce something, it should be introduced clearly so that the readers can understand it clearly. The organization or structure is very important. When we introduce sth, what shall we give first?
Ss:  We shall give the topic.
T:  Firstly, we should give the topic. What’s the next step? 

Ss: 
T: Since it is meant to introduce basic information on a topic, we should provide the information on the topic. We’d give examples and facts about the topic. And what’s the last step? 
Ss:

T: Finally, we’d make a summary or conclusion of the introduction. Actually, there’s a format /structure about expository writing people usually follow. Let’s look at the format or structure. A subject is offered in the first part. Facts and examples follow it in the next part. And conclusion is given at last. In this way we can make a clear introduction. How should we read expository writing？

Ss：Firstly, we’d find the topic/subject. Then, we get the examples and facts on the topic. Finally, we’d get the conclusion. 

T: Firstly, we’d find the topic/subject. Then, we get the examples and facts on the topic. Finally, we’d get the conclusion. Now, let’s deal with the features of expository writing. In order that the readers get the whole information on a topic, the information we’ll give should be complete(完整的). And when we introduce sth, we should tell the truth and the facts about the topic. So the writer’s attitude should be _______ . (positive积极的, negative否定的, objective客观的). What about the structure? The structure should be clear. So the information should be complete. The attitude should be objective. And the structure should be clear. Please read the first paragraph, three subtitles and the last paragraph, divide the whole passage into three parts and tell the main idea of each part. 

Ss: 
T: The 1st paragraph serves as the 1st part. The main idea is the introduction of advertisements.

The paragraphs from the 2nd paragraph to the 4th paragraph serve as the 2nd part. The main idea is the basic information of advertisements. The last paragraph is the 3rd part. The main idea is the conclusion of ads. Well, the passage centers on advertisements and let’s read to get the basic information about advertisements. Four questions for you to think about while reading.

   (1) What is an advertisement?

   (2) What are the two main types of advertisements?

   (3) What are the major differences between CAs and PSAs?

   (4) Why should we follow the advice in PSAs?
T:  What is an advertisement? 

Ss: An advertisement uses words and pictures to persuade people to buy a product or service, or to believe in an idea. (PPT shows the definition)
T:  What are the two main types of advertisements? 

Ss: They are commercial advertisements and public service advertisements.
(PPT shows CAs, PSAs)
T:  What are the major differences between them?

Ss: A commercial advertisement is one which someone has paid for to advertise a product or service. PSAs are often run for free, and are meant to educate people about health, safety, or any other problem that affects public welfare. (PPT shows paid, sell; free, educate)
T:  Why should we follow the advice in PSAs?

Ss: 
T:  PSAs aim to teach us and help us lead better lives. And some of them deal with widespread social concerns. Some of them encourage people to support public service projects. Others teach us to live healthy lives. They are meant to benefit the public. So we should follow the advice in PSAs.  

Step 3.  Reading between the line

  （1）fight & cure
（2）the very freshest food
T:  Besides pictures, words in commercial ads are very important in attracting people and persuading consumers to buy products or services. But if we can’t get the true meanings of the words in commercial ads, we’ll be cheated and feel regretful. Let’s see two mottos of commercial advertisements.
       (Show PPT , Bright-Teeth fights bad breath. You are proud of your cooking, shouldn’t you buy the very freshest food?) 
T:  What does it advertise? 

Ss:  Toothpaste.

T:  Why doesn’t the advertisement use “cure” instead of “fight”?

Ss: 
T: “cure” means “make an illness go away”. “fight” means “try hard to stop, deal with sth bad”. Does “fight” and “cure” means the same thing? 
Ss:  No.

T: So, it’s a trick here. Although it doesn’t say bright-teeth can cure bad breath, it hopes consumers think bright-teeth can cure bad breath. So we should get the true meaning of the words in ads so that we won’t fall for this kind of trick. Let’s look at another example. Why is the language in the ad clever? When the consumers are praised as good cooks, they are very glad. They only remember the very freshest food. They mistake the food in the grocery for the freshest food. But the ad doesn’t say so. So the language here is clever. What does the writer want to express by giving the two examples? 
Ss: 

T:  He appreciates the cleverness of the language in the two CAs. He also reminds us to pay more attention to the trap(陷阱) of the language in CAs and not to fall for this kind of trick.   
Step 4. Reading beyond the line

  （1）benefits

（2）creation of mottos

（3）clarifying a perfect sample of writing

T:  But does it mean that we should say no to commercial advertisements?

Ss: No. 
T: Then in what way do commercial advertisements benefit our life? 

Ss:

T: They can give us quick information about new products or services, give us more choices, and increase sales/make money for manufactures or companies, develop the economy, reduce the cost of TV, magazines, newspapers----, shows us beautiful art ------
T:  An advertisement is a piece of art itself. Besides its attractive pictures，it uses interesting mottos to attract audience. Let’s look at the following mottos including commercial ones and PSAs. Which one do you like best? Why? (In terms of length, understanding, memory, persuasiveness, cleverness----)
(1. Obey your thirst.服从你的渴望。(Sprite) 2. We lead. Others copy. 我们领先，他人仿效。(理光复印机) 3. Bright-Teeth fights bad breath. 4. You are proud of your cooking, so shouldn’t you buy the very freshest food? 5. Yes to life, no to drugs. 6. Knowledge changes life.  7. Project Hope----educating every child. 8. When you smoke cigarettes, you are slowly killing yourself. )

Ss: 
T:  They are short and simple, easy to understand, easy to remember, persuasive, impressive, clever. Thirst has two meanings. The first meaning is the state to be thirsty. The second meaning is desire. Copy also has two meanings. The first is to make sth exactly like another thing. The second is to imitate or follow. They are features of good advertisements. Do you want to create a motto for an ad? Do you want to have a try? Let’s create a motto for a PSA!( PPT Shows two pictures of a PSA about saying no to fur products，fur bags and fur boots)
Ss: 
T:  No trading, no killing. 没有买卖，就没有杀戮。Yes to life, no to furs. 
Life is more precious than luxuries. 生命比奢饰品更珍贵。
T:  Now we’ve learned a lot from the above. Do you remember features of expository writing? (PPT shows the features of ads.) Do you think the passage in the text is a perfect sample of expository writing? Does the information about commercial advertisements in para.3 complete? Does the second subtitle give us clear information?  Does its attitude in the last paragraph objective（客观，公正）? 
T: The information is only about the negative effects of commercial ads without mentioning the positive effects on our life. The second subtitle is “Does an advertisement tell people the complete truth?”. What type of advertisement does the paragraph deal with? It deals with CAs. Can we see it from the second subtitle? So the second subtitle is not clear.  And the writer’s attitude towards CAs is not complete or objective. The conclusion should be a summary of all points in the passage. But the conclusion only deals with the disadvantages of CAs. It doesn’t cover PSAs and the positive aspects of CAs. I’ll give you a possible conclusion. 
In summary, advertisements play an important role in our life. For commercial ones, they can bring us convenience if we can get the true meanings of the words. As for PSAs, they help us and benefit our life. Therefore, daily life needs advertisements. 
Step 5. Homework  Try to write an expository writing about commercial advertisements. 
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